A QUARTERLY MAGAZINE FOR
RETAIL ENTREPRENEURS

THE RETAIL LANDSCAPE

e Retail Sales account for 60% of
Canada’s overall GDP

In 2010, retail sales in Alberta and
BC accounted for 27% of Canada'’s
total retail sales

The Western Canadian retail sec-
tor employed over 500, 000 retail
staff in 2009

CIRCULATION

Published quarterly

8,500 copies distributed throughout
Western Canada to retail owners,
managers, staff and industry
stakeholders

e 6,500in BC/2,000in AB

DISTRIBUTION

Through controlled circulation and
subscriptions

SHELFSPACE

THE ASSOCIATION FOR RETAIL ENTREPRENEURS
FORMERLY RETAIL BC & RETAIL ALBERTA

WWW.SHELFSPACE.CA

REACH THOUSANDS OF
RETAILERS!

MAGAZINE OVERVIEW

Retail Connections is a quarterly, full-colour magazine enlightening retail entrepreneurs
on the successes, issues and trends affecting the retail community in Western Canada.

With a printed distribution of 8,500 throughout BC & Alberta, Retail Connections enables
advertisers to strategically place ads/promotions in an uncluttered environment with a
captivated audience consisting of owners, managers, staff, suppliers and supporters of
the retail industry.

Combined with Shelfspace’s online space, advertisers will reach thousands interested in
improving their bottom line and adding value for their customers and as individuals.

OUR READERS

Retail Connections showcases Western Canada'’s retail entrepreneurs and their pursuits
for retail excellence. Our readers are passionate, innovative and success-driven.

They are always learning to be better at what they do and they are constantly seeking
opportunity. They look to Retail Connections as a fundamental vehicle for “Sharing the
passion for retail excellence” through storytelling.

AREAS OF INTEREST *

e Marketing e Customer Service & experience

e Technology e Trends and current issues (including

e  Operations taxation, minimum wage, etc.)

e |Loss Prevention * Based on a 2010 Shelfspace Reader Survey

EDITORIAL CALENDAR

ISSUE ARTWORK PUBLICATION THEME
DEADLINE DATE

Spring 2011 Jan 25 Mar 1 Are you in the dark on...?
Summer 2011 May 10 Jun 14 Advancing your Workforce
Fall 2011 Jun 26 Aug 30 Cause Marketing

Winter 2011 Sept 27 Nov 1 Improving your bottom line

Bonus: Annual Supplier's Guide
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